
“Black Friday/Cyber Monday is one of the 
busiest and most important sales weekends of 
the year for Shopify merchants. With millions 

of transactions happening every minute, 
Stripe’s reliability ensures Shopify merchants 

can maximize revenue over the weekend.”
Farhan Thawar, VP and Head of 

Engineering, Shopify

Is your business ready for a record-
breaking peak season this year?

Discover how to set up your business for 
success with our 

, published in 
partnership with AWS. 



You can also  to learn how 
Stripe can help your business break 
new records in 2025.

Black Friday and Cyber 
Monday readiness guide

contact us

Global retail and ecommerce leaders 
trust Stripe for unmatched reliability and 
performance—365 days a year.

For practical tips on how to 
protect your business from fraud 
during the holiday shopping 
season, watch this 

 from AWS and Stripe.
on-demand 

video

Protect your business 
from fraud during the 
holiday shopping season

Trend No. 3

Along with customer demand, fraud attempts 
are on the rise during peak season
The holiday season predictably sees a spike in fraud attacks. 
Along with preventing payment fraud, businesses need to be wary of 
alienating customers by blocking legitimate transactions: as many as 
41% of shoppers wouldn’t return to a business after a false decline.²

20.9M
Fraudulent transactions 
prevented with Stripe Radar 
during the four-day period.

Number of transactions blocked by Stripe Radar 
during the four-day period.

$917M
Total value of fraudulent 
transactions prevented.

Total value of transactions blocked by Stripe 
Radar during the four-day period.

Average reduction in 
fraud from enabling 

Stripe Radar.

38%

2 ClearSale

$3.7B
Annual recurring revenue of new 
Stripe Billing subscriptions created 
in the four-day period.

Estimated annual recurring revenue from Stripe Billing subscriptions 
created or upgraded during the four-day period.

$5.32B
Revenue recovered by businesses 
using Stripe Billing's recovery 
tools in 2023.

65M
Stripe Tax calculations made 
during the BFCM window.

Number of transactions in which Stripe Tax was used to 
automatically calculate local taxes based on the location of the 
business and the customer.

Trend No. 2

Brands are seizing the opportunity to turn 
one-time shoppers into recurring subscribers
Seasonal sales are just the beginning. With an influx of new and 
returning customers, businesses used peak season as an opportunity 
to present shoppers with new membership and subscription offerings 
that fit their preferences and consumption habits—from usage-based 
to tiered pricing, and everything in between.

“One of the things we really valued about 
Stripe is it got us into a lot of different 

countries quickly and helped lower the 
barrier of entry for us.”

Ben Volk, Director of Global Payment Acceptance and 
Customer Experience, Amazon

Top-selling 
cities globally:

�� Seattle

�� New York

�� Los Angeles

�� London

�� San Francisco

6. Vancouver

�� Boston

�� Singapore

�� Toronto

��� Denver

Metropolitan areas seeing the largest 
transaction volume during the BFCM window.

Top currency 
volumes:

�� US dollar

�� British pound

�� The EU euro

�� Australian dollar

�� Canadian dollar

�� Japanese yen

�� Singapore dollar

�� Hong Kong dollar

�� New Zealand dollar

��� Mexican peso

With  each 
processed in USD, GBP, 
EUR, AUD, and CAD.

over $1 billion

Volume processed from transactions 
denominated in each currency, ranked by 
USD-equivalent volume.

Payments where buyers and sellers 
are located in different countries.

Cross-border transactions 
totaling $3.2 billion.

43M

Trend No. 1

Cross-border commerce is 
giving online businesses an 
even bigger boost
It is estimated that more than three-quarters of consumers 
outside the US participate in Black Friday¹—in addition to 
local shopping holidays, such as Singles’ Day in China. During 
the 2024 Black Friday and Cyber Monday, businesses on 
Stripe saw a rise in cross-border sales, made easier through 
localized checkout experiences and access to over 100 
payment methods used by shoppers around the world.

Estimated share of 
consumers outside the 
US who participate in 

Black Friday1

+75%

209M
Unique cards and wallets 
used on Stripe during the 
four-day period.

Average spend per 
card or wallet.

$121
Average spend per 
wallet was up 4.3% 
compared to 2023.

4.3%

$31B
Processed by 
businesses on Stripe 
over Black Friday and 
Cyber Monday.
Cumulative payment volumes processed through Stripe 
during the BFCM window*, normalized to USD. 



*BFCM window: Thursday, November 28, 11:00 UTC → 
Tuesday, December 3, 07:59 UTC

Total number of payment flows facilitated by Stripe 
during the BFCM window.

Transactions processed 
over the four-day period —
reaching up to 137,000 
transactions per minute.

Uptime maintained by the Stripe 
payments API throughout the 
four-day period.

465M > 99.999%

For millions of retail and ecommerce businesses around the world, Black Friday and Cyber Monday 
marks one of the busiest shopping periods of the year. In 2024, Stripe tracked global spending 
during the four-day weekend, sharing real-time trends and insights on . The most 
recent holiday shopping season was record-breaking for businesses around the world, with over 
35,000 Stripe customers having their highest selling day ever during Black Friday and Cyber 
Monday. Discover the trends behind this data, plus the steps to take for a high-grossing and 
profitable holiday season in 2025.

bfcm.stripe.com

Three holiday shopping 
trends from Stripe’s 
Black Friday spend data
What retail and ecommerce leaders 
can learn from consumer spend 
patterns during peak season

1 Simon–Kucher
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